
Changing the Face of Corporate
America One Millennial at a Time

D E B B I E  W O O L D R I D G E

INTRA
UNLEASHING 

P R E N E U R



Unleashing the 
Intrapreneur 

CHANGING THE FACE OF CORPORATE 
AMERICA ONE MILLENNIAL AT A TIME 

Debbie Wooldridge 

  



 
Copyright © 2017 by Debbie Wooldridge  
 
All rights reserved. No part of this publication may be repro-
duced, distributed or transmitted in any form or by any means, 
including photocopying, recording, or other electronic or me-
chanical methods, without the prior written permission of the 
publisher, except in the case of brief quotations embodied in 
critical reviews and certain other noncommercial uses permit-
ted by copyright law. For permission requests, write to the pub-
lisher, addressed “Attention: Permissions Coordinator,” at the 
address below. 
 
Published by ttcI Publishing 
3281 Avenida De Sueno 
Carlsbad, CA 92009 
www.ttcInnovations.com 
 
 
Ordering Information: 
Quantity sales. Special discounts are available on quantity pur-
chases by corporations, associations, and others. For details, 
contact the “Special Sales Department” at the address above. 
 
Unleashing the Intrapreneur/ Debbie Wooldridge. —1st ed. 
ISBN 978-0-9981075-0-9 
LCCN  2016914817 
 
   



 

 

Contents  

Intrapreneurship .................................................................... 1 

Solving Problems Through Autonomy ....................... 1 

Initializing Intrapreneurialism ..................................... 6 

Part I:  Prioritizing for Positive Impact ....................... 11 

Establishing Your Vision ................................................... 12 

Determining Your Destiny ........................................... 14 

Setting and Reaching Your Goals ................................... 27 

Don’t Miss Out Like Michelle ...................................... 29 

Part II: Thriving at Work .................................................. 39 

Confidently Communicating ............................................ 40 

Donkeys Don’t Read ....................................................... 42 

Taking the Wheel Vs. Taking the Backseat ................ 55 

Pulling Your Own Weight ............................................. 60 

Becoming a Game Changer .............................................. 68 

Showing Up and Standing Firm ................................. 70 

Being Proactive .................................................................... 81 

Being Like Mike ................................................................ 83 

Succeeding by Failing ......................................................... 89 

Beginning and Redirecting .......................................... 90 



 

 

Part III: Remembering What Matters Most ............... 97 

Learning and Growing ....................................................... 98 

Volunteering is Well Worth Your Time ............... 101 

Harmonizing Work and Life ......................................... 110 

Balancing Life ................................................................ 114 

Impacting the World ....................................................... 123 

Meeting Needs ............................................................... 124 

Final Thoughts ................................................................... 132 

Mentions .............................................................................. 134 

Index ...................................................................................... 136 

 



 

 

 

Acknowledgments 

I would like to thank my wonderful husband, Chris; my amaz-
ing Millennial children, Doug and Jessica; and their fabulous 
spouses, Emily and Collin, who have tirelessly supported me 
throughout this dream.  Special thanks to Emily Wooldridge 
for serving as my editor. I also want to thank all our talented 

team at ttcInnovations for the creative and inspiring work they 
do every day to help companies successfully support and train 

Millennials as they enter the workforce. 



 

 

 

Set a goal so big you can’t achieve it, until you grow 
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Intrapreneurship  

This book is all about you and your future. What could be more 
valuable? This book will help you to seek out, identify, and im-
plement a plan that will completely change your positive impact 
on the world. You will make a difference in your family, your 
work environment, and the greater community. Ultimately this 
book will provide you with the tools to craft a fool proof plan for 
a purposeful life!   
 
To start your journey, you will need to revisit a story with which 
you are likely familiar.  

 

Solving Problems Through Autonomy 

Autonomy has everything to do with deciding that risks do not 
outweigh the reward. Making the decision to seize as many op-
portunities as possible creates momentum, and that drives mo-
tivation. Being aware and acting are two totally different things. 
Those with autonomy make the unwavering decision to take ac-
tion.  
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Less than one year after taking on the role of Chief of Staff of 
Global Product Management for eBay, Healey Cypher recog-
nized that the company was missing out on a large business op-
portunity. 
 
He realized, with observation and consideration, that while 
75% of consumers’ purchases were made within fifteen miles 
of their home address in physical stores, eBay only offered e-
commerce services for its clients.  eBay was missing out on the 
largest chunk of consumer purchasing. From going above and 
beyond in his role for eBay, Cypher realized that retailers 
weren’t having all of their needs met because eBay was failing 
to provide products for physical retail as well. He analyzed this 
need and began to discuss it with stakeholders who had control 
over the situation. 
 
With ample research and advanced knowledge of the market-
place, Cypher convinced eBay’s CEO to approve the formation 
of a team of engineers charged with the responsibility to re-
search ways to enhance physical stores. This group used their 
free time (in addition to completing tasks for their regular jobs) 
to create an interactive storefront and convinced Toys “R” Us to 
install it.  Over the next two years they replicated this with 
TOMS, Sony, and Rebecca Minkoff. Here’s a guy who acted on 
his observations. Think of all that wouldn’t have been intro-
duced to the marketplace! 
 
eBay didn’t ask Cypher to do this, but he took the initiative and 
established credibility with his thorough understanding of the 
situation and the thoughtful way in which he addressed the is-
sues. The success of this intrapreneurial project became the 
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centerpiece of the company and a new, formal division. “eBay 
let us go, it let us run, it gave us the autonomy, it let us feel im-
portant,” said Cypher. “This company, when they put the might 
before you, you can make it big.” 
 
The environment within eBay was conducive for creating new 
approaches because that’s how the company was formed — in-
novation and waves of the future. But where did this intrapre-
neurial spirit come from?  
 
Cypher had worked for a startup prior to joining eBay, and has 
since left to start his own venture.  He could have taken his pas-
sions and ideas outside of his job with eBay, but like a growing 
number of employees, he chose to start something new in his 
existing company and innovate from within (Krueger, 2015). 
Used with permission of FastCompany.com Copyright© 2017. All rights reserved. 

 
Clearly, Healey Cypher isn’t the first person to come to his com-
pany with an idea to do something new and different; however, 
the current rise of the intrapreneur is being driven by the 
unique qualities of the Millennial workforce. Millennials are a 
generation of workers driven with the desire to make real im-
pact in the world with their careers. And, although this genera-
tion has been called the most entrepreneurial generation, the 
vast majority of Millennials are not following through with this 
dream.  
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1,500 Millennials revealed why (ttcInnovations, 2016): Only a 
small subgroup of 6% were currently working as entrepre-
neurs, while an overwhelming majority of 70% were employed 
either part- or full-time with a company.  
 
Workers ages 20 to 34 are becoming entrepreneurs less and 
less. This decline of young entrepreneurship is down almost 
10 percent — from 34.3 percent of all new entrepreneurs in 
the 1997 Index to 24.7 percent in the 2015 Index (The 
Kauffman Foundation, 2015). 

 
So, does this mean that Millennials have been mislabeled as the 
entrepreneur generation?  
 
Not at all!   
 
The spirit of entrepreneurialism is strong within Millennials. 
But because the desire to leave a lasting impact in all spheres 
(work, home, and the greater community) is the main focus of 
this capable and caring generation, entrepreneurship seems un-
attainable. There doesn’t seem to be enough stability for the 
Millennials to branch out and expand their impact, for fear of 
failing.    
 
So why is the road to becoming an entrepreneur full of road-
blocks for Millennials? Why is the road riskier for this genera-
tion than those before? Why wasn’t the road to 
entrepreneurialism paved for their journey? The true reason 
less Millennials are turning to entrepreneurship is primarily be-
cause they have a financial inability to do so. They don’t have 
the necessary savings to invest into a new business. Not only are 
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there less savings, but the debt-to-income ratio of Millennials is 
so lopsided that banks won’t finance the needed funds. How 
could you blame them for staying at their safe and stable job? 
Despite this climate, Millennials need to realize that they have a 
unique opportunity to drive change within an existing company 
where funding and infrastructure already exist to support the 
effort. Millennials can avoid the inherent risks of entrepreneuri-
alism while embracing the spirit by employing intrapreneurial-
ism within their current company. It truly is the best of both 
worlds – seizing opportunities while scaling obstacles! 
 
Intrapreneurialism is a win-win situation for the Millennial and 
the company. The company reaps the benefits of having enthu-
siastic and exuberant employees with much to bring to the ta-
ble, and the Millennial can embody an entrepreneur, but within 
the safety of the established enterprise.   

Initializing Intrapreneurialism  

 
Okay, now that we know what Millennials are facing, and we re-
alize the benefits of them becoming intrapreneurs instead of en-
trepreneurs, let’s dig deeper into the situation.  Intrapreneurs 
are the gainfully employed workers of successful companies 
that use the staff, infrastructure, and resources of their com-
pany as catalysts to foster, forge, and bring to market new prod-
ucts or processes.  
 
Because there is already sound foundation beneath, these inno-
vators, once they make the decision to move in the intrapre-
neurial direction, have the ability to bring change without 
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incurring the typical risks of being an entrepreneur like failing 
before beginning, losing funding, or even going belly up.  Unlike 
entrepreneurs, intrapreneurs have the resources and capabili-
ties of the company at their disposal to assist taking an idea and 
making it into a reality.   
 
Conceptually, the term intrapreneur is not new, but the climate 
in which they must operate is.  At the beginning of this move-
ment in 1978, U.S. management consultants Gifford and Elisa-
beth Pinchot first used this word in a research paper.  In 1985, 
Gifford Pinchot authored a book entitled “Intrapreneuring.”  
Steve Jobs was also quoted a few years later using the term in-
trapreneurship in a September 30, 1985 Newsweek interview, 
where he stated, “The Macintosh team was what is commonly 
known as intrapreneurship-only a few years before the term 
was coined - a group of people going in essence back to the gar-
age, but in a large company.” These early intrapreneurs success 
paves the way for those generations to come and demonstrates 
how to reach success despite a rougher landscape.   

 
The American Heritage Diction of the English Language defines 
intrapreneur as “a person within a large corporation who takes 
direct responsibility for turning an idea into a profitable fin-
ished product through assertive risk-taking and innovation.” 
Notice how this definition does not state that intrapreneurs are 
just the executives at the top. But rather, all the levels of the lad-
der are more than capable of becoming intrapreneurial in their 
approach to their positions.  
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    Merriam Webster Dictionary 
 

Steve Jobs was the ultimate innovator. No one can argue with 
this, and those that came after him and embodied his inquisitive 
intellectual spirit are intrapreneurs because of these traits. 
These workers translate their innovation into reinventing and 
refining company products and processes without compromis-
ing what has already been built.  
 
Intrapreneurs have the freedom and autonomy for professional 
growth while provided with the support needed to continue in-
novating, experimenting with, and seeking new products, poli-
cies, technologies, and applications that will help increase a 
company’s productivity. Additionally, intrapreneurs have the 
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unique talent of being able to recognize and solve important 
problems that may be holding the company back from reaching 
its fullest potential.   
 
Not all employees have realized their intrapreneurial drive and 
put it into gear. Being an intrapreneur requires you to asser-
tively push against the status quo of the company, embrace 
change, work extra hours and in many instances, forgo full 
recognition and credit for your work and your idea.  For those 
that do harness their power, the mundane is no more and the 
payoffs can be huge both to the company and the intrapreneur. 
Every employee has the potential to become an intrapreneur, 
but not everyone is developing this potential. 
 
The intrapreneurial drive of Millennials has been redirected by 
companies that have stopped short of fully embracing the spirit 
of the intrapreneur. Many companies have become confined 
within a culture of ‘this is the way it’s always been done.’ The 
fear of failing or legitimately lacking the resources to fully sup-
port ideas drives the status quo. How can companies break free 
and form a new, brighter future?  
 
The risk of losing relevancy within the marketplace has reached 
a critical all-time high. Making this shift from the top-down and 
bottom-up will require everyone in the company totem pole to 
enter into a work environment that is conducive for change. 
This safe environment is where new thinking derives from tak-
ing chances. Everyone has to make the shift for this to work. 

 
The imminent reality is that companies that do not find ways to 
embrace the intrapreneurial spirit will fall behind and their 
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market share will suffer greatly, resulting in the loss of oppor-
tunity to create intrapreneurs and attract new recruits. Accord-
ing to the 2016 Deloitte Millennial Survey Winning Over the 
Next Generation of Leaders (Deloitte, 2016), only 16 percent of 
Millennials see themselves with their current employer a dec-
ade from now.  This absence of company loyalty is a serious 
challenge for any business as Millennials represent the largest 
segment of the workforce in the United States at this time.  
 
Millennials desire to be autonomous, be creative, and live mean-
ingful lives. But because current company landscapes impede 
on that, their career is driven elsewhere, to companies that sup-
port their priorities. Companies that welcome and provide Mil-
lennials with intrapreneurial opportunities entice employees to 
stay and help the company move forward. Millennials will ded-
icate futures to companies that stake their confidence in and al-
locate resources to them. The future of corporate America 
belongs to the individuals and the companies that embrace the 
idea of the intrapreneur.  

 
This book is about helping you find your voice, your passion, 
your vision and aligning these ideas so that you can allow your 
intrapreneurial spirit to soar and lead you toward a fulfilling ca-
reer.  
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Part I:  Prioritizing for       
Positive Impact  
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C H A P T E R  1  

Establishing Your Vision 

t is never a good feeling to be confused, or to be mixed up 
and lost. But that’s where you’d find yourself when five of 
your friends from college call and invite you for a weekend 

adventure at a lake house that you don’t know how to find at all. 
The cabin is only about two and half hours from your apart-
ment, and you could theoretically get there from your place, if 
only you knew how! It’s in a part of the state that you don’t 
know. You’d be panicking. You’d think, ‘how am I going to get 
there?’  
 
But then you’d breathe, and you’d realize that you don’t have to 
be confused and you wouldn’t be lost. You live in this wonderful 
era of electronics and gadgets galore and have that maps app on 
your smart phone. Thank heavens for turn-by-turn directions. 
Who knows where you’d end up if you didn’t have that wonder-
ful tool!  And honestly, it’s okay that the smart phone is smarter 
than you.  You won’t miss out on the excitement of traveling in 

I 
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this life because you are given a never-ending map and a key to 
read it. 
Now apply this analogy to your personal vision statement. Your 
personal vision statement is the built-in navigation system for 
your life and without it, you are lost!  This statement will be the 
guide to help you arrive at the destination you set for yourself.  
Just like the smart phone app, this roadmap allows you to safely 
navigate the turn-by-turn challenges of everyday life so that you 
don’t miss out on opportunities. 

 

Alice came to a fork in the road. “Which road do I take?” 
she asked. “Where do you want to go?” responded the 
Cheshire Cat. “I don’t know,” Alice answered. “Then,” said 
the Cat, “It doesn’t matter.”  

                           --- Lewis Carroll, Alice in Wonderland  

 

Creating a Vision Statement 

Discovering your personal vision is perhaps one of the truly vi-
tal activities you will ever complete. It is arguably the most im-
portant key to discovering your path in life and identifying the 
mission that you will follow.  
 
Having a clear personal vision statement gives you a purpose 
that can be used to initiate, evaluate, and refine all the activities 
that you pursue. If you should veer off the path for a bit, just 
refer to your vision statement, and you’ll be headed in the right 
direction. 
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Guiding Your Vision with Passion 

“Your talent determines what you can do. Your motivation de-
termines how much you are willing to do. Your attitude deter-
mines how well you do it.”     

--- Lou Holtz                                                                                           

Determining Your Destiny  

My twins were five years old and I had enrolled them in a 
gymnastics program to provide them with a safe way to burn off 
some energy.  My son just thought it was fun, but my daughter 
flourished.  Within a couple months, her teacher was recom-
mending her for an advanced class, and the real fun began! I was 
so proud, and I was just as hooked as she was. Yep, I became 
that mom!   

 
The hours she spent in the gym really paid off as my daugh-

ter worked her way up from level 4 to level 7.  But just as the 
hours added up, so did the bills to cover the added lessons, pri-
vate sessions to help get ready for competition, and travel to 
meets.  Throughout it all, though, the time and money spent was 
worth it. We had a lot of fun times with the other families as we 
supported the team.  But I can’t lie, despite all of the comradery, 
all the gym moms were harboring the same secret inner 
thought: “My daughter, now there is a future Olympian!” 

 
Before I knew it, my daughter wasn’t 5 years old anymore. 

Actually, she was 14 and entering her first year of high school.  
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With the confidence that I’m certain came from excelling at 
gymnastics, she finally got the courage to tackle her gym mom 
head on.  I remember feeling so frustrated listening to my 
daughter telling me through tears and heartfelt words that she 
wanted to quit.  She had so many other things she wanted to be 
doing, and gymnastics wasn’t on that list!  

 
I cannot tell you how brutal that was to hear. So many 

thoughts ran through my head, and to be perfectly honest — I 
even voiced some of those thoughts rebutting her argument, 
“Are you kidding, after all the money, time, and energy we’ve 
put into this!”  

 
But then, I realized my daughter being an Olympic gymnast 

was MY VISION. My hopes and dreams for her — not hers. She 
wasn’t even passionate about the sport any longer, and quite 
frankly, probably hadn’t been for a while. I couldn’t live a dream 
vicariously through her – that’s not my role, and that’s not fair. 

 
I apologized, relented, and realized my daughter was really 

growing up. She’d asserted what she wanted and finally had 
enough courage to vocalize her passion. This was the end of her 
gymnastic competitions, but it was the commencement of won-
derful opportunities she would’ve missed out on!  

“All endings are also beginnings. We just don’t know it at the 
time.”  

                                                                                                       --- Mitch Albom  
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Having the talent to do something is just one piece of the equa-
tion.  Although my daughter had a talent for gymnastics, she had 
no passion for it.  And, if I look back to her routines, yes, she 
could master the technique of the skill, but without the passion 
— there wasn’t going to be any artistry. 
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Activity – Finding Your Passion 

Instructions:  To identify your true passion, you must first 
become familiar and honest with yourself. To begin this 
process, take a moment to consider the following ques-
tions: 
• What motivates you to take action? 
• What inspires you? 
• What challenges you? 
• What holds your attention? 
• What do you do well naturally? 
• What do you pretend to like but really don’t? 
• What holds you back? 
 
You can use the answers to these simple questions to re-
flect on what you are really passionate about and then use 
this to help guide your vision statement.   
 
 
Before you complete this task, share what you identified 
with someone who knows you well — your biggest fan. 
 
 
 
Let them be your sounding board to see if you have really 
captured the essence of who you are. If you are repre-
sentative of yourself, your passion and potential will come 
together to help you achieve your life’s goals.  

 
That activity was a significant first step.  Now, the real work be-
gins — crafting your personal vision statement.   
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Reaching Potential with Personal Vision Statements 

“Dream lofty dreams, and as you dream, so shall you become. 
Your vision is the promise of what you shall one day be. Your 
ideal is the prophecy of what you shall at last unveil.”                                                                                           

                                                                                            --- James Allen  

Vision statements are useful to companies and organizations 
because they help guide the direction of the enterprise. These 
mantras and mottos should be just as important to you as an 
individual.  
 
A vision statement describes what you want to achieve in the 
future. It answers the question, “Where do I want to be?” It de-
fines the optimal desired future state—the mental picture—of 
what you want to achieve over time. It inspires you to give your 
best and shapes your understanding of why you are doing what 
you do. Without envisioning your goals, you will be aimless and 
far less likely to arrive at the desired destination. 
 
To be convincing to others about what you want, you have to be 
clear.  You have to be an expert on yourself — you are the only 
one who can be!  

 
While companies and organizations create vision statements 
that inspire and engage others in a shared goal, you need to 
have a vision that inspires you! 
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So what does a vision statement look like?  A vision statement 
is generally one to two sentences describing your desired fu-
ture.  To make the vision statement positive and powerful, craft 
your statement as if the vision has already been achieved.  En-
vision yourself there. 

Cracking the Code for Vision Statements  

What do successful vision statements look like? What magic do 
these statements possess? Read these statements and find the 
common thread. 
 

“To inspire, motivate, and empower others to discover their 
life purpose and to reach their full potential.” 

Debbie Wooldridge, founder of ttcInnovations 
 
 “To be a teacher. And to be known for inspiring my students 

to be more than they thought they could be.” 
Oprah Winfrey, founder of OWN  
 
 “To have fun in my journey through life and learn from my 

mistakes.” 
Sir Richard Branson, founder of The Virgin Group 
 
 “To use my gifts of intelligence, charisma, and serial opti-

mism to cultivate the self-worth and net-worth of women 
around the world.”   

Amanda Steinberg, founder of DailyWorth.com 
 

Did you catch that the first statement is from yours truly? How 
do I stack up against these successful people? Similarities, no? 
No matter what the person may be doing — teaching others, 
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writing, inventing — the common theme is that vision state-
ments represent the true core of the people who’ve created 
them. Essentially, all successful people aren’t an island. They’re 
interconnected and interdependent. Successful people strive to 
support others, and aren’t self-serving.  
 

Writing Your Vision Statement 

“A [vision] statement is not something you write over-
night…But fundamentally, your statement becomes your con-
stitution, the solid expression of your mission and values. It 
becomes the criterion by which you measure everything else 
in your life.”                                                                                           

                                                                                                    --- Stephen Covey  
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Activity – The Journey 

Instructions: Before you can determine what goals you 
will set for yourself, you must first see the person you 
wish to become with a clear lens, then decide: 
• What are you doing? 
• Who is with you? 
• What have you accomplished? 
• What is important to you? 
• How do people relate to you? 
• How does it feel to be you? 
 
Now, open your eyes and see your life and yourself in the 
present, through this lens! 
 
Remember, the best view doesn’t depend on where you are, 
but where you are looking.  

 
The ability to recognize what you are truly passionate about will 
ignite a fire to fuel your commitment and do whatever it takes 
to achieve it! So, ready to begin committing your vision state-
ment to paper? Follow the steps detailed below to get moving 
in the right direction toward developing the vision statement. 
 
Step 1:  Seek Inspiration  
Look at the people around you who inspire you. Which of their 
qualities would you most like to emulate? Decide what you ad-
mire about these people and create a list of these qualities. 
 
Step 2: Become Balanced 
Define the type of person you want to become. Include your 
core values; don’t forget to include all areas of your life when 
completing this step — your home life, work life, and social life. 



2 2  •  DEBB IE  WOO LD R ID GE  

 

These should be separate spheres, but overlapped, allowing for 
necessary development of each part to reach your full potential 
as a whole.  
 
Step 3: Leave a Legacy 
Identify all of the roles you play, including the role in your im-
mediate and extended family, your career, your circle of friends, 
and your community. 
 
Step 4: Let Determination Drive You 
Most people don’t “discover” their true purpose simply by 
thinking about what is meaningful to them. There are two dif-
ferent ways people identify their purpose. The first is from emo-
tional context — identifying your purpose based on 
determining your passions. (Refer to the activity you just com-
pleted.) The second method is to use reasoning and logic to 
identify your overall context of life and project these qualities 
onto yourself.  
 
This then becomes your purpose — the role you play in your 
life. For example, if you grew up in a family that embraced the 
arts, your reality may guide your purpose in life towards creat-
ing art that moves others.  The challenge arises when your emo-
tional purpose (your passion) clashes with your logic and 
reasoning. When this happens, you’ll have to make a decision 
about which purpose is most accurate for how you want to live 
your life.  
 
Step 5: Harness Hidden Talent 
Identify the talents and skills you possess that are most im-
portant and enjoyable to you. Start this by creating a list of all 
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the talents and skills you possess. Include talents and skills that 
you might have mastered in school, at work, in your family, and 
your social world. Be sure to include things that you might take 
for granted like being a great listener, being organized, mentor-
ing others, or arranging flowers; keep your mind open to all 
your talents and skills.  Once you have a complete list, circle the 
ones that you most enjoy or find most fulfilling. (Remember my 
daughter, the gymnast who didn’t really feel any passion for 
gymnastics.) Focus on talents and skills that evoke your pas-
sion. 
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By following the steps outlined here, you can begin to craft your 
vision statement. Keep in mind, however, that writing a per-
sonal vision statement takes great introspection.  It isn’t some-
thing that you can likely do in a day. It might take several weeks 
or even months before you feel comfortable with your vision 
statement. Remember, the key to a vision statement is to keep 
it simple, clear, and brief. Formulate, let it resonate, reflect, and 
consider, then come back to the drawing board if needed. 
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Activity – Your Vision Statement 

Instructions: Use the open-ended prompts below to help 
craft your vision statement: 
1. List the people that most inspire you and describe 

why: 
 

2. Identify your core values: 
 
3. List the roles you play in your life right now: 
 
4. List your passions: 
 
5. What experiences shaped your life? 
 
6. List your talents and skills: 
 

Now, make a commitment to yourself! Put your vision 
statement on paper — then read it every day. Turn your vi-
sion into a reality by taking daily steps toward becoming 
the person you want to be.  
 
Put it in a place that you pass through frequently. Make cop-
ies. Give yourself a chance to read it, see it, and believe it. 
Make a desktop wallpaper for yourself. Put it on your mir-
ror, your fridge, your desk, even your car.  

 
A personal vision statement grants safe passage and permission 
to say no to the things that distract you. When you find yourself 
off course, personal vision statements ensure you won’t ever be 



2 6  •  DEBB IE  WOO LD R ID GE  

 

lost, just delayed as you learn valuable lessons. With your pri-
orities in line, no matter what you come up against in your jour-
ney, you will be prepared and in the end better for it.  
  
Keep in mind that your vision statement may change over time, 
as you get older and have more life experience. As you acquire 
new skills, you might revisit your statement.  Remember, you 
risk not staying relevant if your statement doesn’t adapt or 
evolve over time.     
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