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Introduction

I am full of guilt, frustration, and anger, and I feel helpless as I turn sixty-five 
with three millennial sons. I must confess that my generation is robbing future 
generations. This book is about how their future is being stolen right in front 
of their eyes and what the younger generations can do about it. It is not a per-
sonal exposé, as one might expect from the title, but a statement of collective 
guilt that places the responsibility on my generation for dealing a bad card to 
future generations. I would like to think that this book speaks for a significant 
number of my generation, most of whom will agree with the observations and 
reflections made here.

This is a call to action for the MI generation—who has the most to lose 
if the United States continues with its current domestic and foreign policies. 
Millennials and the iGeneration combined are called the MI generation in this 
book. They are defined as those who were born between 1980 and 2018, and 
they represent almost half the US population.1 It is also a call to those parents 
and grandparents who want to leave a better America for their children and 
grandchildren. Members of the MI generation are paying the bills for my gen-
eration. Therefore, they must have a say in their own future. However, that 
right has to be demanded by engaging with the private and public sectors at all 
levels, especially at the federal level.

My generation is leaving members of the MI generation a mountain of 
national debt to pay down for the rest of their lives, a very expensive higher 
education system that does not provide a decent return on their money, and 
an unaffordable and inaccessible health-care system. They are left with a planet 
that is getting warmer and two unwinnable wars primarily financed by money 
borrowed from foreign countries. If that is not enough, the Beltway has cre-
ated a political system where politicians are too busy dividing Americans and 
making them afraid of one another just to win their next election.

My generation controls Congress, the Supreme Court, and the presidency. 
President Trump, who is seventy-one, calls Washington, DC, a “swamp,” while 
some call it “the Establishment.” For simplicity, “the Establishment” and “the 
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swamp” will be referred to as the Beltway or the Beltway Beast in this book.
This book describes the array of challenges young Americans face, brought 

about by the mix of government duplicity and inaction. It starts by defin-
ing the MI generation and characterizing its economic and political power in 
decades to come. It then provides an analysis of the impact of student loans, 
national debt, health-care cost, retirement, global warming, and the control 
of federal government on current American life and on future generations. 
The book concludes with a challenge and a road map for affecting the desired 
changes concerning whether the MI generation wants rich old white men to 
determine its future or take control of its own destiny.

In most cases, parents would like their children to receive higher educa-
tion.2 In pursuit of this coveted education, most students inevitably end up 
with debt. As they move through their lives focused on paying off student 
loans and surviving in the job market, they are riddled with other exorbitant 
costs, such as health care and taxes. The cycle seems to be a never-ending loop 
of working hard to pay off loans, destroying one’s health with stress in pursuit 
of the American dream, and then getting slapped with unaffordable health-care 
bills as they get old and need medical care. In the meantime, members of the 
MI generation realize that Washington’s policies of perpetual wars and deny-
ing global warming contribute to the insecurity of their generation and future 
generations.

As they look forward to retirement, reality sinks in that there may not be 
enough money left in the Social Security fund for them to collect their full 
benefits when the time comes. Along the way, they find that politicians are 
busy dividing the country and destroying the middle class.

Despite the disheartening observations made in this book, there is a silver 
lining. The objective of the book is to make my generation feel guilty about 
what kind of legacy we are leaving behind. It is also to motivate members of the 
MI generation to look out for their own interests because nobody else will. This 
book ends on a high note, with full faith in the younger generation, as reflected 
by the #NeverAgain, #MeToo, and #BlackLivesMatter movements, to make a 
change. That process has already begun with iGen high school students from 
Parkland, Florida, who are leading the way by challenging one of the most 
powerful gun advocacy groups, the National Rifle Association (NRA).

By 2020 members of the MI generation will represent the largest and 
most powerful voting bloc in the United States. Through their votes, they can 
transform American laws and policies by engaging in the political process and 



5

Confessions of an Old Man

public deliberations. Best of all, this process is free. Their political and eco-
nomic power will continue to grow as they become a larger segment of society 
as voters and consumers. However, they are presented with the challenge of 
student debt as they start their adult journeys.

Student debt of over $1.4 trillion, affecting forty-four million Americans, 
has been a major impediment to economic growth in the United States. The 
average college graduate in the class of 2016 had over $37,000 in student debt. 
The federal government generates billions in profits from student loans. It 
charges a higher interest rate on those loans than it does to Wall Street banks.

Inequality is prevalent at almost every level of American society, whether it 
is income, wealth, minority participation, or job opportunities. Minorities are 
still well underrepresented at the corporate level, in the media, and even in Con-
gress and the White House. President Trump is presiding over the richest cab-
inet in history, made up of billionaires and multimillionaires with a combined 
net worth of over $10 billion.3 There is only one high-level minority man in his 
first cabinet, and there are no African American or Hispanic women. Less than 
7 percent of the Fortune 500 companies are headed by female chief executive 
officers (CEOs), even though women make up 50 percent of the population. 
Moreover, working income is taxed at a higher rate than nonworking income, 
making it even more difficult for members of the working class to get ahead. 
Along the way, they find that health care is not affordable for them. Yet the MI 
generation has been asked to pay for my generation’s health-care needs.

As the father of a cancer-surviving son, Atif, who was born with stage four 
cancer of the spinal cord known as neuroblastoma and is wheelchair-bound, I 
have experienced the best and worst of the American health-care system over 
the last thirty-two years. It is a terrible combination of socialism and capital-
ism—a centralized system controlled by insurance companies, drug compa-
nies, hospitals, doctors, and the government.

Members of the MI generation were asked to pay taxes under the disguise 
of penalties to compensate for the health-care costs under the Affordable Care 
Act (ACA). They were forced to buy predefined health insurance even though 
they might not have needed it. The ACA, contrary to what the name implies, 
did not do anything to reduce the cost of health care. However, it provided 
millions of new customers to health insurance companies, for free. The fact 
remains that rising medical care costs are responsible for the unaffordability 
and inaccessibility of health care. However, there is virtually no discussion on 
why the cost of medical care provided by hospitals, drugs, and doctors keeps 
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going up. While members of the MI generation are concerned about their 
health security, they have been asked to protect the country.

The Beltway Beast has spent over $6 trillion (stolen from the MI genera-
tion) on wars in Afghanistan and Iraq for its global war on terror. Yet it still tells 
us we are not safe and wants to spend more money on the military. It appears 
as if America has been made unsafe by its own leaders, who are creating more 
enemies every day by killing innocent people all over the world, who are con-
sidered collateral damage. Moreover, the MI generation has been sent to fight 
wars that are thousands of miles away, where they can potentially get killed.

Additionally, American leadership is nowhere to be found when it comes 
to saving the planet from global warming. President George W. Bush refused 
to ratify the Kyoto Protocol that was supported by 140 nations. Furthermore, 
President Trump withdrew from the Paris climate accord in 2017. Both Pres-
idents Bush and Trump cited the adverse impact of those agreements on the 
US economy and jobs. Apparently, it did not occur to them that without this 
planet, there would be no economy or jobs, and without jobs, there would be 
no retirement.

The burden of supporting Social Security and Medicare continues to fall 
on the MI generation. Worse yet, the MI generation may not get full Social 
Security benefits when they reach retirement age. The Beltway Beast continues 
to spend money it does not have and has no plans to reduce its spending in 
order to match its income (balancing the budget, as every American household 
does). However, it is quick to look for scapegoats for its shortcomings.

Some of the politicians are citing immigrants as the source of social and 
economic problems to divert attention away from their failure to govern and 
unite the country. Instead of focusing on America being a beacon of hope and 
freedom, both major political parties have divided the nation into a red-versus-
blue country afraid of its own citizens based on color, race, religion, or gender. 
Both major parties are using the old British strategy of divide and rule.

The public discourse during the 2016 presidential election and thereafter 
has made the racial divide, hate, and the bullying and demeaning of women, 
immigrants, and disabled Americans acceptable. Some call it “normalizing” 
such behavior. America’s character and values have never been challenged in 
such a way in recent history. According to census estimates, there will not be 
a single ethnic group in majority by 2045. Instead of preparing the country to 
live in peace and harmony for that eventuality, some of the leaders appear to be 
working hard at fearmongering and dividing the nation.
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It really boils down to Congress, where the mess is being created, and the 
change must start there. Congress has the power to make laws and write checks. 
It is Congress that passed laws incentivizing large corporations to export Amer-
ican jobs, piling debt on the MI generation, prohibiting Medicare to negotiate 
drug prices, charging higher interest rates on student loans, and taxing working 
income at a higher rate than nonworking income.

The MI generation can take the bull by its horns and make changes instead 
of getting angry or depressed. There is hope, and that hope lies within this gen-
eration, who can not only save their futures and save America but also make 
the world a better place. The elections of 2018 and 2020 will be the most con-
sequential elections of their lives. One opportunity for making a change is in 
the demographics of the House and Senate. Twenty-five senators and over sixty 
congresspersons are more than seventy years old. Some are even in their eight-
ies. Furthermore, at least fifty-one incumbent congresspersons are not seeking 
reelection in 2018, which is a record.

America’s future depends on the MI generation using its energy, idealism, 
and tenacity to start making changes. They can begin through engagement 
and pursuing a seat at the table instead of being on the menu and having their 
future decided for them. It is not complicated or impossible; the only thing the 
MI generation has to do is vote and remove career politicians and those who 
are part of the problem to start the process of change.
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Chapter One

Agents of Change

An ATM for Congress and the White House

j

Mark Zuckerberg of Facebook, Katrina Lake of Stitch Fix, Evan 
Spiegel of Snapchat, Julia Hartz of Eventbrite, and Brian Chesky 
of Airbnb cofounded their respective companies in their twenties. 

They all changed the world forever by connecting billions of people across the 
globe. Gitanjali Rao, an eleven-year-old from Colorado, invented a portable 
and relatively inexpensive device that can identify lead compounds in water. 
Rao was named “America’s Top Young Scientist” in the Discovery Education 
3M Young Scientist Challenge. The challenge comes with a $25,000 reward.4 
This is what the MI generation is all about—its members are agents of change 
being used as an automated teller machine (ATM) by Congress and the White 
House to fulfill their appetites for federal spending.

There is no precise date that defines millennials or the iGeneration. How-
ever, Americans born between 1980 and 1998 are considered millennials, and 
those born after 1998 are generally known as the iGeneration, iGens, or Gen-
eration Z. iGens are also known as post-millennials. They have witnessed the 
dot-com bubble, the housing and financial crisis, and two wars within their 
lifetime. Despite all that turmoil, they are more optimistic than older adults.5

The millennial generation places a high value on finishing school, followed 
by economic security, as part of their moving to adulthood and forming a 
family union. More millennial women in the workforce had a bachelor’s degree 
(46 percent) than men (36 percent) in 2016. On average, almost 40 percent 
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of millennials in the workforce have a bachelor’s degree, which is almost 10 
percent higher than the baby boomers when they were in the same age range. 
They are more ethnically diverse than previous generations—22 percent are 
Hispanic, and 15 percent are African American. They make up 37 percent 
of voting-age minorities and 43 percent of working-age minorities. Minori-
ties constitute more than 50 percent of millennial populations in ten states, 
including California, Florida, Georgia, and Texas. These ten states combined 
represent more than one-third of the US population. They will have a conse-
quential impact on national politics in terms of shaping the American political 
landscape for the rest of the twenty-first century.

Political Clout
The MI generation, as agents of change, will represent the most powerful voting 
bloc in elections to come. Over eighty million of them are of voting age, repre-
senting about 25 percent of the US population.6 Elise Stefanik is one of them. 
She became the youngest woman ever elected to US Congress in 2014, at the 
age of thirty, and was reelected in 2016.

In recent American history, younger generations have been at the fore-
front of ending the Vietnam War and fighting for civil rights, women’s rights, 
and gay rights. The Vietnam 
War, where fifty thousand 
Americans and millions of 
Vietnamese lives were lost, 
would not have ended if it 
were not for them. In keep-
ing with that tradition, col-
lege students’ commitment 
to activism and political 
engagement is at an all-time 
high, according to a UCLA 
study conducted in Febru-
ary 2016.7 They played a 
significant role in electing 
President Barack Obama 
in 2008. They also proved 
their power by supporting 
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and making Senator Bernie Sanders a serious contender for the Democratic 
presidential nomination in 2016 against the establishment candidate Hillary 
Clinton.

The MI generation is diverse and reluctant to identify with either one of 
the two major political parties. However, it is overwhelmingly in support of 
a third political party, according to an NBC/GenForward poll conducted in 
November 2017. Seventy-one percent say the Republican and Democratic Par-
ties do a poor job of representing the American people.8 More Americans have 
consistently identified themselves as independents over the last three decades 
instead of belonging to either of the two major political parties, Democrat-
ic and Republican. Yet they have no representation. In a polarized political 
climate of Washington, DC, the MI generation, with its voting power, can 
influence the congressional elections in 2018 and beyond. The MI generation 
may serve as an impetus toward the birth of a third major political party that is 
socially and fiscally responsible. Speaking of fiscal responsibility, the MI gener-
ation holds enormous economic power.

Economic Power
Taylor Swift, who was worth $200 million at age twenty-five, became an agent 
of change when she called for the fair treatment of artists by refusing to pro-
vide free access of her album to Apple. She challenged Apple’s policy of not 
paying royalties to artists for any streaming of their songs during subscribers’ 
three-month free trial. She withheld her album, 1989, from Apple’s streaming 
service and said on Tumblr, “We don’t ask you for free iPhones. Please don’t ask 
us to provide you with our music for no compensation.” By that night, Apple 
changed its policy and began paying royalties to artists during the three-month 
free trials.9

The MI generation and the generation after them will gain greater econom-
ic power as they move into the workforce, build families, and purchase homes 
and new cars. Members of the MI generation, being about 150 million strong 
as of 2016, are the largest consumers of goods and services. They are estimated 
to have over $600 billion in annual purchasing power that is projected to reach 
over $1.4 trillion by 2020—enough to influence corporate decisions.

Bank of America, in 2011, instituted a five-dollar monthly fee to con-
sumers who used a debit card for purchases. To protest that charge, a grass-
roots effort led by a twenty-two-year-old woman from Washington called for 
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a “Bank Transfer Day.” She collected more than three hundred thousand sig-
natures opposing the fee, using the Change.org platform,10 and on that day, 
customers of big banks moved their bank accounts to community banks and 
credit unions. Upon consumer uproar and increased competition, Bank of 
America retreated and canceled the debit card fee.11

The MI generation represents more than a quarter of the US workforce, 
which is expected to reach 50 percent by 2020. They are conscious of corporate 
social responsibility (CSR) in both their consumption and employment deci-
sions. They are willing to pay a premium for sustainable products and verified 
packaging and choose companies with higher CSR reputations. In order to 
provide transparency in accordance with millennials’ preferences, 81 percent of 
Fortune 500 companies published sustainability reports in 2015. In response 
to a growing demand (primarily made by millennials) for cruelty-free meat, 
Perdue Farms changed its farming process by reducing the use of antibiotics, 
providing more natural lighting, and altering the way animals are slaughtered. 
Perdue is one of America’s largest poultry companies.12 Whereas some millen-
nials are using their economic power to modify corporate behavior, others are 
using their money to empower Americans with philanthropy.

Philanthropy
The millennials are transforming philanthropy, from sending checks (as done 
by their parents) to texting donations via their phones or social media plat-
forms. Millennials, like the generations before them, are interested in helping 
others and making a difference. They prefer to give for specific causes and tend 
to buy products associated with a cause.

Lauren Bush, the granddaughter of former president George H. W. Bush, 
is one of those millennials and founded FEED in 2007. She built a movement 
that connects its customers to the cause one bag at a time, where every pur-
chase provides meals to children. Each one of the company’s bags and acces-
sories designates the number of meals or nutrient packets that will be donated 
against that purchase. In partnership with retailer Target in 2013, FEED pro-
vided meals to more than ten million American children and families by selling 
limited-edition FEED USA collection products.

The Ice Bucket Challenge that started in the summer of 2014 raised $220 
million for the ALS Association and became the world’s largest global social 
media phenomenon.13 This virtual chain letter was started by millennials Pete 
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Frates and Corey Griffin. It spread like wildfire and ended up going all the way 
to the White House, with many celebrities and public figures participating. 
People hoisted buckets filled with ice water and poured them over their heads, 
then nominated a few friends to do the same. All of this was done to raise 
awareness of amyotrophic lateral sclerosis (ALS), commonly known as Lou 
Gehrig’s disease, and gain donations. This phenomenon of raising large sums 
of money quickly and creating awareness of a disease at the same time was pos-
sible only because of social media.

Social Media
Old rules of influencing public policy have given way to such movements as 
#NeverAgain, #MeToo, #BlackLivesMatter, and #TakeAKnee. These are just a 
few examples of new ways of setting the political agenda. #MeToo went viral 
in the wake of sexual assault accusations against Hollywood producer Harvey 
Weinstein. The movement was named Time magazine’s Person of the Year for 
2017. The #MeToo movement has galvanized women and has finally given 
them a platform to speak out about systemic sexism in the workplace and 
in American culture. Outrage is one of the emotions that attract others with 
similar experiences, and this movement has taken down politicians, celebri-
ties, journalists, and TV personalities for alleged sexual assault or harassment. 
Speaking of outrage, social media has also played a key role in the formation of 
campaigns against violence toward African Americans.

Black Lives Matter (BLM) was cofounded by millennials Alicia Garza, 
Opal Tometi, and Patrisse Cullors. It started in the aftermath of George Zim-
merman’s acquittal in the 2013 shooting death of Trayvon Martin, an Afri-
can American teen in Florida. The movement started with a simple hashtag, 
#BlackLivesMatter, on Twitter. It mushroomed into today’s civil rights move-
ment (according to some) through the power of social media,14 becoming a 
strong outlet for change whether one agrees with the movement’s tactics and 
practices or not.

Facebook claims to have two billion monthly users. If those users were a 
country, it would be the largest one in the world. It has changed how people 
communicate, share information, define friendship, engage in politics, and 
view and use media. Facebook can also claim some credit for Barack Obama’s 
presidential win in 2008.15 Twitter, on the other hand, was the main commu-
nication medium for Donald Trump in his rise to the presidency of the United 
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States in 2016.
Evan Spiegel and Bobby Murphy cofounded Snapchat in their mid-twen-

ties. The video and photo messaging app has more than 250 million monthly 
users. User images are available for only about ten seconds, and then they’re 
deleted. Introduced in early 2017, Snap Maps provides unvarnished, unfil-
tered, live experiences of people witnessing a scene. It took on special meaning 
during Hurricane Harvey in Houston in the summer of 2017. With a quick 
search on Snap Maps, one could see users posting locations of power outages, 
watch floodwaters rise or recede, or help locate a loved one. In a world of biased 
media reporting, Snapchat provides a multidimensional view of world events 
as told directly by the people who are living through them. Even as millennials 
are bringing people together through innovations and helping others with their 
philanthropy, they find that my generation is busy stealing from them.


