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So what...?

You have something awesome to share!

You know you can really make a difference in the 
world and help people. You have laid it all out, an 
amazing system, a method that works or an amazing 
product that you developed.

You are pumped and ready for action - bring it on!!

BUT then...

Total shocker...

NO ONE is interested, no matter how hard you try!

What the booty...?!

You know you need to up your marketing.
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You know you should do more, but it's all very 
confusing. 

You hate pitching and telling everyone about your 
business. Makes you seem desperate (YUK!).

Marketing feels overwhelming, against your natural 
instincts - and you don't really have time for it 
anyway.

You tried social media for a while, you really gave it a 
go, but that, too, was just tedious and time consuming 
and you still only have a handful of followers.

Why is no one listening? Why - SassyDarn(!) - is this 
so hard?

Why don't people just "find" you? Isn't that how it 
usual ly works? Someone gets lucky, gets 
"discovered"?

Just not you. 

Nope.

Not happenin'...

You might as well give up - what's the point anyway?
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*******

Sound familiar?

Even just a little...?

If YES - then I welcome you to the FAST TRACK, 
because it definitely doesn't have to be this hard!

There is a straight path through the online jungle, a 
shortcut really, a fast track, and it's not that hard to 
learn.

"Knowledge is power" as they say, and knowledge is 
all that's between you and the success and recognition 
you deserve.

The reason why marketing seems so darn difficult and 
frustrating, is simply that you don't know what to do. 

They gave you systems and step-by-step methods to 
guide you in whatever profession you learned, but 
somehow no one ever taught you "that marketing 
thing". 

It all seems very vague and worst of all, it seems to 
depend on luck  - or - vast sums of cash.
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Maybe you don't have either, so it seems you are 
doomed?

Well... no. Not at all!

Marketing and growing a brand can be learned. There 
are step-by-step systems and proven methods to take 
your brand from little known to influencer famous - 
and it doesn't have to take years or cost thousands of 
greenies.

Really!

Best of all: 

It can be FUN!

Yes, marketing can be fun and once you know what to 
do, what steps to take and when, you'll be flying in no 
time - and enjoy the ride.

What I will share with you in this book is a blueprint 
from:

ZERO = no followers or clients or only a few

to

!12



well-known, established AUTHORITY in your 
field

in just a few months - IF - you apply yourself. 

That part is crucial, of course, and depends on how 
much you want it, how committed you really are.

I can show you the way, but you have to walk it and if 
you are ready, let's begin!

In case you are wondering: WHO is she to make such 
promises? WHY should I even listen to her?

I hear ya. Fair questions.

Let's get that out of the way:

For starters, I was not "born" with a marketing gene 
and I knew nothing about business until my mid 30s. I 
actually started in music as a classical conductor, 
organist, and pianist. I eventually ran my own music 
company, a 200-member oratorio choir and orchestra 
and we toured internationally, including performances 
for the Pope and at Carnegie Hall.
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I wore many "hats" in this new company, not just the 
music director. In fact, I wore all the hats, incl. 
booking and PR, and I loved every part of it!

�

I had no clue about marketing back then, but still 
somehow managed to book our brand new ensemble 
to some of the most famous venues in the world and - 
fill those venues, usually with a standing ovation to 
boot.

I'm not sharing this to brag, no worries, but because I 
used some of the same marketing hacks that I will 
share with you in this book. They cost no money. We 
were not famous when we started. Most of it came 
about through networking and what I call OPA (more 
on that later).
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I even filled Carnegie Hall without a marketing 
budget - on a weeknight no less, in February of 2012 - 
and not by some magic hack or famous connections, 
but by building relationships with peers and 
inst i tut ions and coming up with win-win 
opportunities for everyone involved. 

Conducting Bach's B Minor Mass at Carnegie Hall was 
one of the greatest days of my life and not just for me, 
but for everyone involved.

�

It was an incredible evening.

Even the audience seemed to feel it and stayed for an 
astounding 20 minutes of standing ovations for an 
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ensemble they had never heard of and with long home 
commutes still ahead.

As a long-time New Yorker, I'm used to people 
rushing out during the last note, but not that night. 
There was something special, and we all shared in it.

Had I been scared by the magnitude of this 
adventure, scared by all the marketing involved and 
how to fill the place, this would have never happened.

Like I said, I knew nothing about online marketing 
back then, not even social media. Nada! And yet, it 
was still possible, with passion, enthusiasm, and the 
belief that it could be done.

If your dreams don't scare you, they are too small.
Richard Branson

If I can do it, so can you!

Maybe not Carnegie Hall, but something else 
awesome that you always wanted to do.

If you are reading this book, then you probably have a 
dream and something amazing to share. It's bursting 
within you, but you don't know how to reach people.
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It's frustrating and devastating at times, but there is 
hope on the horizon and light at the end of the tunnel. 
Just bear with me... 

What else qualifies me to write this book?

A number of things, but mainly, I wanted freedom. 
Freedom to travel, freedom financially, freedom to 
choose.

I searched around the internet, started with blogging 
and eventually found my path in self-publishing. I 
published a couple of #1 Bestsellers, reached the top 
100 of business authors, and most of all, was able to 
build a platform and six-figure income, mostly 
passive, through books and courses and various other 
businesses.

I did learn marketing eventually, and I've come to 
really enjoy it!

I've also connected with some truly amazing people 
and observed their path to the top.

Out of that came this book and it will show you a fast 
track to influencer success that is amazing, fun and 
inspiring.
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Ethical and legit. No scammy business, and something 
that you will find truly rewarding, no matter what 
field you are in.

I'm so excited to share this with you! And I hope I 
can help you short cut the process.

What I have done, anyone can do. Really!

It may not seem that way right now, but once you 
finish this book, you will feel confident and 
empowered that you - yes, YOU! - can reach your 
dream and share with the world all the awesome you 
have to offer! And it doesn't have to take years or cost 
loads of money!

While I prefer a quiet life to the spotlight these days - 
I had enough dazzle during my music days - I do know 
how to make it happen and have certainly created the 
freedom that I always wanted and the ability to share 
with people all around the world. That is truly 
priceless and the greatest gift of all!

I look forward to seeing you rise to your full 
AWEsomeness over the next year and can't wait to 
hear your stories!

With that, let's get started and dive right in with: 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Part 1  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What makes an Influencer?

What indeed?

Let's get "pumped" with Wikipedia's definition:

"Influencer marketing is a form of marketing in which focus 
is placed on influential people rather than the target market 
as a whole. It identifies the individuals that have influence 

over potential buyers, and orients marketing activities around 
these influencers."

Sounds a bit stuffy, but offers a few good points.

Most people think of social media when they hear 
"influencer". Instagram in particular, but that is just 
one segment.

While influencers usually have a large social media 
following, it isn't necessarily the platform they are 
famous for. They could just as well be an influential:
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• podcaster
• author
• blogger
• entrepreneur
• coach/trainer
• movie star
• athlete
• musician

and many more.

The three INGREDIENTS they all have in common 
are:

#1 - Authority
= perceived as one of the top experts in their field—
among the best of the best.

#2 - Following
= a large, loyal following trusting their advice and 
following their suggestions, be it actions or purchase 
decisions.

#3 - Success
= impressive results, both professionally and 
financially. Someone to look up to and learn from.

That's the target!
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Easy enough, right...?

Well, not at first sight, of course, and before I show 
you the good stuff, let's dispel a few myths about 
influencer stardom:

Influencer Myths

#1 - It takes years to become an influencer.

#2 - It is very expensive (marketing, production, PR).

#3 - It is mostly luck and cannot be planned.

#4 - You need to be "discovered".

#5 - Marketing is difficult.

#6 - You have to become world famous.

#7 - You have to be extraordinarily talented.

#8 - You need awesome tech skills.

#9 - You need to be attractive.

#10 - You need to be young (ideally in your 20s).
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...and probably a few more.

Out of the above, which ones do you believe? Are 
there a few that have prevented you from taking 
action, because you thought it could never work 
anyway?

Make a list and keep it handy. As we go through this 
book, you will see them dispelled one by one and you 
will realize that you (yes, you!) can become an 
influencer, even within the next six months!

WOW!

"Is this a scam?" - you might wonder and the answer is 
an emphatic "No"! Definitely not.

Give me an hour of your time and I will show you 
why.

First of all, "Influencer" does not mean you have to be 
world famous. Not at all.

"Influence" usually relates to a specific niche, and 
your audience does not have to be in the millions.

!24



Russell Brunson, one of the most famous marketers 
and entrepreneurs of our day, made an interesting 
observation in this regard:

He described how people at his church who had 
heard that he was "rather successful" (to put it mildly), 
asked him whether he was "famous". He replied: Oh 
no, just "internet famous". "Real famous" would not be 
fun. I'm paraphrasing, but you get the gist.

While Russell is a famous figure and one of the 
biggest influencers in the world of online marketing 
and business, the average person on the street would 
probably not know his name. 

They will know Oprah or Richard Branson, but most 
influencers are known only to a specific target 
audience.

They most certainly have influence among that 
audience, but they are not world famous.

While Russell is, of course, one of the big guns, there 
are many so-called micro-influencers who have a 
much smaller, very targeted audience, but that 
audience is absolutely loyal and will listen to 
everything they say.
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So...

You don't have to become the next Oprah or Tony 
Robbins. Though...who knows?...you might!
But you can rise to "influencer" level and make a good, 
fulfilling living - without being known by millions.

I hope that takes the pressure off a little, and with 
that, let's look at the biggest worry most people have: 
the ominous "M-word". Yep, Marketing!

Do you need to be a Marketing Genius?

No, thankfully not, but there is a learning curve. Not 
rocket science and much easier than most things you 
learned in college or even high school, but it does 
involve some learning and certainly commitment and 
effort.

Not exactly a shocker.

The good part: if you employ some of the techniques I 
will share in part 2, you can quickly start earning 
money while you learn and take the first steps to 
becoming an influencer.

Try that with college!
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Plus, the results will come much faster, sometimes 
instantly, and with much less expense than a college 
education.

The first important step is a shift in mindset. 

A paradigm shift, really:

No matter what your background: as an influencer, 
even in the making, you are now an entrepreneur!

Congrats! Whether you like it or not, you are - or 
you’d better be.

In this venture you are not waiting for a boss to tell 
you what to do. You are not slaving away for a 
paycheck. You are free to decide whatever you want, 
and you need to own that freedom.

The most important skill for any entrepreneur is 
marketing.

Yep, the "M-word" as I call it, and if you have issues 
with "M" (and most people do), I invite you to read 
this humorous article I wrote a while back called:

"How to Chill with the M-Word"
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Marketing is not difficult, and it does not have to be 
tedious or unpleasant.

It also has nothing to do with being sleazy or salesy - 
quite the opposite. Instead, smart marketing is built 
on these five pillars:

1) CARE for your customers, be it your followers, 
readers or clients.

2) Provide what people urgently NEED (market 
research).

3) Build long-term RELATIONSHIPS.

4) Leverage OPA (other people's audiences): peers, 
influencers, institutions, etc.
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5) Be YOU! (aka awesome, unique branding)

Doesn't sound so bad, right?

You could do that even if you are an introvert (I'm, 
too, by the way) and were not born with a marketing 
gene?

Marketing is only scary if you don't know what to do, 
and this book will get you started and fast track the 
process.

Speaking of fast track: 

Let's look at the 3 FAST TRACK FACTORS that 
everyone has access to and that will make what may 
seem out of reach, surprisingly easy and doable:
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